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What Is Sports Tourism?




Traveling to a destination.-to participate or engage in a sports -related activity
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What does sports
tourism mean

for your community?
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ECONOMIC IMPACT




Georgia direct visitor spending and annual growth
Amounts in $ billions, year-over-year percent change

Total visitor spending $30.52
Transportation** $9.32

Food & beverage §7.15
Lodging* $6.73
Retail S$4.37

Recreation §$2.95

Source: Longwoods International, Tourism Economics

* Lodging includes second home spending
** Transportation includes both ground and air transportation




$148.9M

Total Visitor Spending
YOY: A 2.3%

Visitor Spending
Actual & % change YOY

$ 89M
$145.6 M

$136.4 M A6.7%

24.8%
$120.1 M A
A 2.5% $109.3M
I Ig |

2019 2020 2021 2022 2023

Source: Tourism Economics, An Oxford Economics Company
Analysis is based on multiple data sources, including the US census, STR, Longwoods International, Georgia Department
of Revenue sales tax data, employment and wage data from the Bureau of Economic Analysis and Bureau of Labor

Statistics.

2024 data will he availahle in Fall 2025

OFFICE OF TOURISM
2024 Annual Report




Tourism Supported Direct Employment
Actual & % change YOY

/i
usa

1,505 1,552 1,541
A 11.8% A 3.12% v 7%

$39.6M

Labor Income
YOY: v.25%

2019 2020 2021 2022 2023

2. 5% is the share of jobs directly
sustained by visitor spending in Floyd County. @ka

Source: Tourism Economics, An Oxford Economics Company WV,
Analysis is based on multiple data sources, including the US census, STR, Longwoods International, Georgia Department

of Revenue sales tax data, employment and wage data from the Bureau of Economic Analysis and Bureau of Labor OFRICE OFTOURISM
Statistics. 2024 Annual Report




State & Local Tax Revenues

Visitors generated $12.1M
in state and local taxes

Each Floyd County household would
need to be taxed an additional $337

per year to replace taxes generated by
tourism economic activity.

Source: Tourism Economics, An Oxford Economics Company

Analysis is based on multiple data sources, including the US census, STR, Longwoods International, Georgia Department

of Revenue sales tax data, employment and wage data from the Bureau of Economic Analysis and Bureau of Labor

Statistics. OFFICE OF TOURISM

2024 data will be available in Fall 2025. 2024 Annual Report




Sports Tourism- Rome/Floyd County

$7,524,233 $6.976 012 $7,319,402

$7,127,395

$4,428,758

2019. ' 2020 2021 2022



2024 Economic Impact  §18 782 745

Sports, Groups & Events o

79 2%

Tennis/Pickleball: $7,715,009
Events: 54,100,686
Forum: $2,694,750
Sports: $2,396,709
Reunions: $987,685
Film: 5464,956
Weddings: $214,140
Meetings: $164,592
Site Visits/Tours: $44,218

Mote: impact numbers represent only events, conventions, meetings and other activities the Georgio's Rome Office of Towrism waos
GFFICE OF TOURIShA directly involved in planning, coordination, or assistance. These numbers reflect activities from 2024,
2024 Anneal Report
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Amateur Sports, Collegiate Tournaments & Championships



SUMMARY ECONOMIC IMPACTS
SPORTS TOURISM SECTOR

The sports tourism sector generated $52.2 billion in direct spending in 2023, including spending by sports

travelers and tournament operators. This spending generated a total economic impact of $128.0 billion
which supported 757,600 total jobs and generated $20.1 billion in total tax revenues.

© o & @
S$52.2B $128.0B 757,600 S2041B

Direct Total Total Total
Spending Economic Jobs Tax

Impact Impact Generated Revenues

*Adult & Youth Amateur Events, Collegiate Tournaments & Championshiy & moursveconoucs | SportsETAge= SPORT
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Total sports travelers and sports-related travel spending
(millions of sports travelers, $ millions — total traveler spending, $ — per traveler spending)

2019 2020 2021 2022 2023

Total travelers 1793 96.0 174.7 1915 204.9
Day 83.0 451 80.0 87.9 94.3
Overnight 96.4 50.9 a4.7 103.6 Nn0.7

Total traveler spending $41174 $18,992 $26,032 $42792 $47.452
Day $65,574 3,391 $6,019 $6,910 &7 606
Overnight $34.600 $15.601 $30.014 $35883 $39.846

Per traveler spending $220 $198 $206 $223 $232
Day $£79 $75 $75 $79 $81
Overnight $359 $306 $317 $346 $360

Mote: event organizer and venue spending on tournament operations is excluded from above table. In 2023, this amounted to $4.7 billion.
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2. Texas

3. California

5. lllinois
6. Ohio

7. New York

9. Georgia

10. Virginia
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SPECTATOR SPORTS
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Summary Economic Impacts of
Spectator Sports Tourism in 2024
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$471B $114.4B 664,860 $8.5B

Direct Total Total Total
Spending Economic Jobs Tax
Impact Impact Supported Revenues

g
*Minor League Sports, Professional Sports, Collegiate Regular Season Games RME

@ rosuccononcs | SportseTae O UR | O
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Professional, minor league, and collegiate sports welcomed 109.7

million non-local attendees, which included 46.2 million day

trippers and 63.5 million visitors who spent the night at the

I Jt gRU¢ qRYUBRUHAG 2T RUNDWNKYWIRGOGRYULWN I

**Spectator sports attendees who lived within 50 miles of the
respective sports venues were excluded from the analysis.







